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CONCEPT

the concept behind "the market” was inspired by
the two photographs to the left. the new and the
Z old, the indoor and the outdeor, “the market” blurs
the lines between an open air market of the past
and the sterile, perfected indoor setting that we
have developed over the years for grocery stores.
B =z physical shift of the front facade blends the build-
§ ing with the outdoors while creating a more dynam-
ic facade, the windows on the ends of the shifting
tubes helps to bring the outdoors inside, and the in-
doors out creating a more seamless feel between
the two. hopefully “the market” helps to bring the
community back to the grocery building type and
create a social atmosphere once again.

st. petersburg, nebraska

groceary: 2,750sf,
warehouse: 3,200sf,
market: 2,780st

MARKET SPACE

the outdoor space in front of the grocery store is uti-
lized for a farmers market on the weekends and one
day throughout the week. above the market is a
system of 6" steel tubing that supports a textie
canopy system that is used for shading through the
wamer months. in the winter this same steel systam
is used to support a system of glass pannels that
allow the market to stay in use throughout the
winter. this “greenhouse” effect then warms up the
market space in the winter and then that warm air
created can be used to help offset the needed heat-
ing for the grocery itself. The market is an opportu-
nity for local farmers to share their produce with the
community and the store.



